Privacy

Accurate market and social research
depends upon the willing cooperation
of the public and business
community, based upon confidence

that research is carried out honestly, Australian Privacy Awards
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AMSRO members are required to

subscribe to a Market and Social w I N N E R
Research Privacy Code.

The Market and Social Research
Privacy Principles (M&SRPPs) in the
Privacy Code replace the National
Privacy Principles (NPPs) in the Privacy
Act 1988 (Commonwealth) in
governing the collection, retention,
use, disclosure and transfer of
information about the subjects of and
participants in market and social research. The M&SRPPs seek to give effect to the Privacy Act in a
manner that is tailored to the research context, while providing the public and business community with
the assurances needed to encourage informed and willing participation in market and social research
activities. They reflect the fact that:

e participation in market and social research is voluntary

e market and social researchers are generally not interested in making use of the identity of
research participants and

e that they use, disclose and/or transfer the information collected only for research purposes.

The Code was approved by the Privacy Commissioner on 1St September 2003, and again on 6 June
2007, upon Review. This approval indicates that the Privacy Commissioner is satisfied that the Market
and Social Research Privacy Principles included in the Code are at least the overall equivalent of all of
the obligations set out in the National Privacy Principles in the Privacy Act 1988 (Commonwealth).

The aims of the M&SRPPs include:

e to facilitate the protection of identified information provided by, or held in relation to, the
participants or subjects of market and social research;

e to enable quality research to be carried out, so as to provide accurate information to government,
commercial and not for profit organisations to support their decision-making processes;

e to allow market and social research small business operators that are otherwise not subject to the
Privacy Act 1988 (Commonwealth) to benefit from compliance with industry best practice in
relation to the handling of identified information.

Download a copy of the Market & Social Research Privacy Code

Download a copy of the Privacy Guidelines for Qualitative Reseach
Download a copy of the Privacy Guidelines for Quantitative Research
Download a copy of the Privacy Guidelines for the use of customer data
Download a copy of Privacy Guidelines for contracting out Research Activity

The Guidelines interpret and expand on the Principles in the Code, and are designed to assist industry
members to interpret and implement the Code and Principles, but do not themselves have any legal
force.
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http://www.amsro.com.au/files/pdfs/amsro_code_final_ofpc_30_june_07.pdf
http://www.amsro.com.au/files/qualitative_guidelines_june08.pdf
http://www.amsro.com.au/files/quantitative_guidelines_jun08_2.pdf
http://www.amsro.com.au/files/research_sampling_guidelines.pdf
http://www.amsro.com.au/files/guidelines_for_contracting_out_june08.pdf

AMSRO Privacy Compliance Committee

The Review in 2007 recommended the establishment of a Privacy Compliance Committee. This
committee would include at least one consumer representative and meet twice annually (at least) to
examine complaints and other privacy matters.

The Terms of Reference of the Committee and the 2008 Annual Report are available below.

Terms of Reference PCC

2009 Annual Report PCC
2008 Annual Report PCC

Members privacy obligations

Practical information to help members fulfil their obligations under the Market and Social Privacy Code
is available here.

Contact AMSRO regarding the Privacy Code

This Code is administered by the AMSRO Privacy Officer, Jane Gregory, who can be contacted on:

Telephone: 02 9552 4618

Email: amsro@amsro.com.au
Address: Level 1, 3 Queen Street, Glebe NSW 2037

Further information on privacy may be obtained from the website of the Office of the Federal Privacy
Commissioner at http://www.privacy.gov.au/.

How complaints can be made

An individual who believes his or her privacy may have been interfered with by an organisation that is
bound by the Market & Social Research Privacy Code has the right to make a complaint about the matter
to the organisation concerned. The organisation will consider the complaint and attempt to resolve it.

If complaints cannot be resolved to the satisfaction of the individual within 30 business days, either the
individual or the research organisation may refer the complaint to the Privacy Commissioner.

Here is a list of AMSRO member companies that subscribe to the Code
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